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ECCG meeting 1 December 2016;  
agenda point 3:  

questions for discussion 

1. Do you agree that the safety of products sold 
online needs to be ensured? 

2. How do you see a more active role of consumers 
when buying products online? 

3. How, from a consumer perspective, can we 
improve the Website of the Rapid Alert System ? 
(http://ec.europa.eu/consumers/consumers_saf
ety/safety_products/rapex/index_en.htm 
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